RCD PARTNER

UNILEVER
COMES TO RCD
Unilever is one of the biggest iconic multinationals, and
it’s part of the fabric of Rotterdam. Now, after 15 years,
the company has traded its riverside offices in deBrug
for the hustle and bustle of Rotterdam Central District.
Architecture firm Mecanoo gets the credit for transforming
the 6 top floors of its new base in a 60s-era building on
Hofplein into a miniature Unilever City.
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identity as
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“The collaboration
was excellent and it’s
great to now be at the
heart of all the action
in Rotterdam.”
JOANNY LIJBERS

AT THE HEART OF THE
ACTION IN ROTTERDAM
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